GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3@ Semester & Lateral Entry
Subject: Mass Media Structure and Management

Paper Code -MSM 521 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

— [ Attempt all questions from the following both assignments. Each question carries equal
marks.

~ [ Typed and Xerox Copies of Assignments will not be accepted in any case.

~ CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ CEach page of the assignments must carry your Enrolment Number.

_ [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

_ [ The student needs to upload assignments on students’ portal.
»  Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I
Q1. What is the organizational structure of a newspaper? Who controls its ownership?

MR U3 6! GGHIeTD I T 32 SHb] WHHE i TT0HAd Hdl 82

Q2. Explain the economics of producing newspapers and managing an internet edition.
THMER U5 BT SETG iR Zex-c TR0l Taid I dI srfeqado] JHemy|

Q3. Describe the administrative structure of Prasar Bharati and private electronic media
channels in India.

YR H TR HRaT 3R Aol Saiae oA HERT a1 URIhHAS IXa1 9arst|

ASSIGNMENT-1I
Q1. What are the main functions of an advertising agency? Explain the commission system
briefly.

Ao Tor s 1Y 3T 2 3119 71 Il era & SHemsu|

Q2. Explain the structure and functions of PR departments in corporate sectors.
HIARC &7 H TSR AGUFT BT TRET 3R BRI GHST|

Q3. What is PR campaigning and budgeting? How are PR consultancies empanelled?
T3IR S 3TR Foic T 5?2 NIR RIRRIGARAT & ha U1 5 [T JahdT Sl

L,



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3@ Semester & Lateral Entry
Subject: Dissertation

Paper Code -MSM 522 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

— [ Attempt all questions from the following both assignments. Each question carries equal
marks.

~ [ Typed and Xerox Copies of Assignments will not be accepted in any case.

~ CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ ”Each page of the assignments must carry your Enrolment Number.

_ [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” [ The student needs to upload assignments on students’ portal.
»  Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I
QL. Deflne communlcatlon research and explain its importance.

0T B IRIHTNT € 3R 39D A oI SRS B |

Q2. What are the different research designs used in communication research?

oo forome a%:n

e A I T caYy CIEEINRECEEP]

Q3. Explain the methods of communication research like census and random sample survey.
o™ @Y UgHad S SHIUHT Hafl 3R ATefed THAT Ga&0T &t RS B

ASSIGNMENT-1I
Q1. What are the types of questions used in questionnaires? How is a questionnaire prepared?

TYTaeT § e WY BUPR T §7 WHIGa Y qR B Al 82
Q2. Discuss the difference between primary, secondary, and tertiary sources of data.

e, firditae 3R gdlae Rerg d o a1 3R 87 < &Y

Q3. Describe the role of statistical tools like mean, median, and chi-square test in
communication research.

oo™ ATed, A et SR - X SR Y301 JUSRU Bt YHAHS] BT qur




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3rd Semester & Lateral Entry

Subject: PRINT MEDIA (SPECIAL PAPER- (1) Reporting)
Paper Code: MSM-523-A Max. Marks -30
Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments ”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st May, 2026.

YVV VY

Y V

ASSIGNMENT-|

Q-1 Define news. What are the main sources of news?
TUER & TRRYTHY Do | \Lll-lltlle\cbljw HHERIIT%?

Q-2 Name three types of news and explain the difference between news and views.

THRR B bR 11 SHHT 3R AR 3R Ad9R H 3id JHsy|

Q-3 List two methods of news gathering and two techniques of news writing.

AR UG 1 ¢ AR 3R HRIR ARa H1 € deb-id Idsyd|

ASSIGNMENT-|1
Q-1 What are the different types of reporting? Give two examples.

WY AT SHIHHT YHR T 52 Hd THT 3R S WY A e, IeTgRul AW

Q-2 Explain the role of news agencies. What is the importance of reviews and criticism?

THMER TOATT &1 YAHST GHge | Hiftrmr & ey, od o1, &1 Aed &1 &

Q-3 What is participatory journalism and media activism? Mention one ethical issue related
to each.

YRR TR 3R Hifta Wi &1 82 Ul ¥ Jefid U "9de gg] aaist|




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3@ Semester & Lateral Entry
Subject: PRINT MEDIA (SPECIAL PAPER-I11) EDITING
Paper Code: MSM-524-A Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

— [ Attempt all questions from the following both assignments. Each question carries equal
marks.

~ CTyped and Xerox Copies of Assignments will not be accepted in any case.

T CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

— [ Each page of the assignments must carry your Enrolment Number.

T [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” " The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I

Q.1 Define editorial policy. How is news agency copy or field story edited?
UG T & TRHUTHY $HIHOT | THER Toid! &1 Bics T § & 8 Juried HHT ST

2

Q.2 What is the basis of editing? Explain the roles of a sub-editor and news editor.

Gure &1 f3TR 31 82 a-Tex 3R YHRIR Yuledh ot YHHAGIE THRU|

Q.3 Explain photo edltlng in newspapers: choice of plcture cropping, and caption writing.
YRR T H % ¢ GUIG GHRT: daR &1 994, oo

THUT 3R HRA G|

ASSIGNMENT-11

Q.1 What are the different types of headlines? Mention key rules and changing trends in
headline writing.

NYUS FHTHHT YHR 1 &2 YD G ST T19H 3R Fedd U9t &1 Iwrg &1

Q.2 Explain the difference between newspaper and magazine journalism. What is the role of
editorial writing, news analysis, and columns?

TR U3 3R YHFBT TR & 3R HEU| JUTesh g o, YHER HaRayul 3R BicH
DI YHHDT 71 52

Q.3 How is content written for cyber media and mobile phones? Include news, non-news,
blogs, and opinion articles.

rgeR AT 3R A I8¢ HHAT IR B8 HeRdl Sid 82 39H TR, TR-GARR, AT
3R I G MHAA |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3@ Semester & Lateral Entry
Subject: PRINT MEDIA (SPECIAL PAPER-II1) PRODUCTIONS

Paper Code: MSM-525-A Max. Marks -30
Note: Important Instructions for submission of Online-Assignments.

_ C Attempt all questions from the following both assignments. Each question carries equal
marks.

_ CTyped and Xerox Copies of Assignments will not be accepted in any case.

T CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

— CEach page of the assignments must carry your Enrolment Number.

” " The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” " The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I

Q.1 Define a news story and a backgrounder How do they differ in purpose and style?
THRIR HEF 3R JEYHH o %) & TRIHIS BT | I 3R el H T
qYF 52

Q.2 What is an obituary? Mention key points that should be included while writing one.

T H-HeY (STTeR]) FT 82 38 AW THT b+ T Hagofl & UMHAT H1 AHgE?

Q.3 Explain the difference between an editorial, an article, and a feature.

IOTEHh 1Y, O 3R BIeR H 3idk JH3sy|

ASSIGNMENT-1I

Q.1 What are human interest stories? Give one example of how they engage readers.
[aY A4 . QA N\ O\ .
HIHd ©HY dlddl pglHAYI] W%’? g Uloh & Y o gdl %’, ERCARCRTARRY En]:I\_rlQI

Q.2 Explain the purpose of film, book, and TV reviews. How are they written differently
from news stories?

e, Tiad iR a qHtemsl 7 S THemEy| 3¢ SHAR BT I 3feRT &l Jawar
ST 82
Q.3 What is caption writing for photographs? Mention two key rules for writing effective
captions.

T T HHAY HRM G &1 82 THTA HRM HAEH &g J8 F-19H Fai3y|




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 37 Semester & Lateral Entry
Subject: ELECTRONIC MEDIA (SPECIAL PAPER-1) RADIO
Paper Code: MSM-523-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

— _ Attempt all questions from the following both assignments. Each question carries equal
marks.

— CTyped and Xerox Copies of Assignments will not be accepted in any case.

— [ All questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ ”Each page of the assignments must carry your Enrolment Number.

_ [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” " The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I

Q.1 Describe the history and development of radio in India. What is the role and reach of
AIR?

YR T I 1 SHASRT 3R HIBRI GHIRT| AIR BT YHADT 3R UgH 1 72

Q.2 Explain the structure and functions of AIR and the types of radio stations in India.
AIR T TEAT 3R HTIY THENZT | YR B T TIE - HIUDHR T13T

Q.3 What is community radio? Discuss its scope and functioning.

YA T 1 6?2 SHBT GRRT 3R BRI THSSy|

ASSIGNMENT-11

Q.1 Explain the basics of radio program production and transmission. Mention key
equipment used in both.

g R AT SR TR &1 A &Td GHRT | 394 T T8 SUHRU HT I
DI

Q.2 What are the key aspects of broadcasting voice? Explain the production of news
bulletins and radio newsreels.

TRIRUT 7 1A HH Ugd 1 52 THEIR garre 3R P goRd &1 3died gHemsy|

Q.3 Describe the production of radio interviews, panel discussions, dramas, features,
documentaries, and radio advertisement scripts.

W Sevay, U <, XN e, WiR, 2 TagieR & 3R Ao =5y &1 I
IS




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 37 Semester & Lateral Entry
Subject: ELECTRONIC MEDIA (SPECIAL PAPER-11) TELEVISION
Paper Code: MSM-524-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

~ [ Attempt all questions from the following both assignments. Each question carries equal
marks.

~ [ Typed and Xerox Copies of Assignments will not be accepted in any case.

~ CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ ”Each page of the assignments must carry your Enrolment Number.

_ [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” [ The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I

Q.1 Describe the history and development of television in India. What is its reach and role?
YR T TliHaoH &1 3HAeRT 3R HaehRy GHNST | 3HH! Uerd 3R YHHGT 3 62

Q.2 Name the major organizations set up for TV in India and explain the technology used in
TV program production.

R T I re o T TRE G131 ae A Sig SR CTal shra e HeHRI0T & Tgad
SERICESEEIRY

Q.3 Explain camera movements, angles, and types of shots used in TV program production.
G AR TR T BRI gaHe, T 31R e HyHR JHRT|

ASSIGNMENT-11

Q.1 What are single-camera and multi-camera productions?

AITS-BHRT 3R Hedl-5HR1 0 Foem o g2

Q.2 Explain TV news reporting, sources, selection, presentation, and differences from radio
and print news.

It THER WU AT, | d, 70, TRgHd SR I 3 At AR § 3R THemsy|

Q.3 Describe the basics of TV script writing, including scripts for features, special
programs, serials, and advertisements.

At fedp TRa- &1 g Sl GHIRE, FoRH Thiek, HarIY HrIfdd, foRiamed 3R Haqa &
{5y Imma g




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: ELECTRONIC MEDIA ((Production) Special Paper-I11, Production

Paper Code: MSM-525-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

T C Attempt all questions from the following both assignments. Each question carries equal
marks.

— CTyped and Xerox Copies of Assignments will not be accepted in any case.

T CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ CEach page of the assignments must carry your Enrolment Number.

[ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” " The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT-I

Q.1 What is a radio feature? How does it differ from a radio news bulletin?

R WER 132 Tg I S gaHeT J HY AU 82

Q.2 Explain the importance of radio interviews and discussions. Give one key point for each.
R e 3R TS B Hed THERY | YdH HHAT U H Hag 9arst|

Q.3 What are radio jingles and advertisements? How are they produced?

IR AT 3R HATU 1 22 37 b dOR Hh YT ATdT 82
ASSIGNMENT-11

Q.1 Explain the production and editing of a radio talk. What makes it effective for listeners?

T Tl BT IATE 3R U THST | I o 131 AT YIS B §1dT 57

Q.2 What are TV news bulletins and TV interviews? Explain the difference between them.

S} ot gore 3R dl Sy 1§72 b sl SR JHRT

Q.3 Explain TV editing assignments and panel discussions. How do they help in improving
TV content?

‘cﬁ'qﬁgulcﬁ 3TSTHC 3R Ud Iy JUSU| I8 Sldt ARl & 98k -1 & & Heg
hidl 8?7




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: ADVERTISING (SPECIAL PAPER-1) Advertising: Creativity & Consumer
Behavior

Paper Code: MSM-523-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments ”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st May, 2026.

YVV VY

Y V

ASSIGNMENT-|

Q-1 Define advertising. Explain its concept, genesis, and role in the marketing mix.
TR & TRIHTAS PO | SHHT TG, I R AHHA TR § YT G|

Q-2 Explain any two advertising models (AIDA, DAGMAR, or Maslow’s hierarchy).
Thdl § - Jifod (AIDA, DAGMAR, dT Maslow’s hierarchy) & JHLISU |

Q-3 What is creativity in advertising? Explain the process from idea generation to copy and
visual design.

AU & TS T T 82 HIR S B A AbR D101 3R X FeTg = aob ! Uit
HHLARU

ASSIGNMENT-1 ]
Q-1 Explain consumer behavior. How do lifestyle, demography, and consumption patterns
influence advertising?

IUY FT TR FHSSY | SiaT=iel!, Ssad! 3R WUd Uey Hau- & b JHTHId BHd
2

Q-2 Describe the structure and functions of an advertising agency.

T Tor! ! TR 3R HIR Ty
Q-3 Name apex advertising organizations (AAAI, ABC, ASCI). Explain their role in
regulating and promoting advertising.

TG HagTo THoT3T (AAAIL ABC, ASCI) &+ SdT8T | HaqIoH & F0Hd 3R U
AHEd B T 3! YD TH=T




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: ADVERTISING (SPECIAL PAPER II) Advertising Management & Media
Planning
Paper Code: MSM-524-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments ”, and check the Instructions for
online submission of Assignments please.
> Last Date of submission of assignments is 31st May, 2026.

YVV VY

Y V

ASSIGNMENT-|

Q-1 Explain audience measurement concepts such as OTS, CPT, GRP, reach, and frequency.

OTS, CPT, GRP, 3 3R hiehal oI STTHE A9 o1 JfARumSH & JHSy|

Q-2 Describe media selection, media buying, and the role of computers in media planning.

Hiftr T, Hiftrr Wie iR Hiftdr e § $egeR & YHHG! THest|

Q-3 Define Integrated Marketing Communication (IMC). Explain its components, models,

and challenges. '
‘ IR Al

> HIBHST HRIHAABLH (IMC) b TRIHIHN HIHGN | §HP U,
HHLARU

ASSIGNMENT-] |
Q-1 What is an advertising budget? Explain methods of determining advertising
appropriation and the role of agency commission.

HaFIU Soic 341 §? HaRUA STde ARTURRT B Bt AT SR Tor! IR Bl Y
RNEEIEY!
Q-2 Explain pre-budget thinking and the importance of monitoring and control of
advertising budgets.

T-aoic 9 9 % HRT 3R AU ole B! AFRM! R HT50 H1 Hed daisu|

Q-3 What is media planning? Explain the advantages and disadvantages of various media in
India.

HifEr @ R 82 HaHH BT beny 3R g &7 I’ B |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Advertising Management production
Paper Code: MSM-525-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments ”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st May, 2026.

YV VYV

Y V

ASSIGNMENT-|
Q-1 What are the key features of classified display ads? Explain with examples.

FATIUIS R Haq o T HaRIYaTy ol 82 ITeRvl GHed GHgisu|

Q-2 Explain the importance and impact of radio jingles in advertising.

HaqTo # I HoTeg BT e 3R UHIT IS

Q-3 Describe the role of hoardings and billboards in outdoor advertising.

SR HaRUE # 8 Mo iR Aeas et YHAeT &1 JurRH B3|

ASSIGNMENT-I

Q-1 What is the difference between pamphlets, leaflets, and brochures?

UUcie, Aithele 3R s TR 7 &1 iR g2

Q-2 How is packaglng used as a tool of advertlsmg and brand communication?
TG 3R TS TR HIUSHRUT By H YhHoRT BT ST 71 bl HHAT Sl 62

Q-3 Write a short note on the use and effectiveness of posters and wall writing in rural
communication.

0T TR # U %R 3R IR A 3ud T 3R YHTGIEdT IR THeW Aewul Aqau|



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Corporate Communication & Public Relations (Special Paper-1) PR Principles
and Tools

Paper Code: MSM-523-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

” C Attempt all questions from the following both assignments. Each question carries equal
marks.

— CTyped and Xerox Copies of Assignments will not be accepted in any case.

— CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ CEach page of the assignments must carry your Enrolment Number.

[ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” " The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT- I
Q.1 What is Public Relations? Discuss its present status and future.

S T (Public Relations) T 82 3T JAYHH WHHA 3R HHIH &I 7Y H3 |

Q.2 Explain the relationship between Public Relations and Marketing, Advertising, and
Publicity.
& 37 WY A

O I BT HGHCT, FaRTIH 3R AR 9 &1
Q.3 What is Corporate Identity? How is it integrated into the communication process?
HIRY YT UG (Corporate Identity) T 3?2 39 TIR YRR H Y o ST ST 872

ASSIGNMENT- 11

Q.1 Write a short note on Corporate Image and Corporate Brand Management.
PHIRY YT BHI (Corporate Image) IR PRUIT i gafoT (Corporate Brand Management)
R GHY Hwui AeEU|

Q.2 Explain the key elements of service marketing.
JaT HIYUM (Service Marketing) $H& dcd o1 RAT B |

Q.3 Describe the role of Public Relations in hospitals or police departments.
3ROATd - A1 YA JaUFT - 8§ S S & YIHD] HT Uy |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Corporate Communication & Public Relations (Special Paper-11) PR
Administrative Communication

Paper Code: MSM-524-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

T C Attempt all questions from the following both assignments. Each question carries equal
marks.

— [ Typed and Xerox Copies of Assignments will not be accepted in any case.

— CAll questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ CEach page of the assignments must carry your Enrolment Number.

” " The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” [ The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT- I
Q.1 What are the different types of communication in an organisation?

TP 69 T IR SHIHHT YR HH-BT I § d 82

Q.2 Explain the role and scope of Public Relations in an organisation.

T GITa H S THY BT YAHDT 3R 87 B RS |

Q.3 What are the key components of business communication?
. A A =\ J
odIadHY D iR cpHeH Ycdh -l @%”

ASSIGNMENT- 11
Q.1 Write a short note on internal and external communication.

AP 3R 18] TIR W YHe AWl Aaau|

Q.2 What is service marketing? Describe any two key elements.
a1 HaYUM (Service Marketing) &7 32 39 & U dd &1 UIYH H1Ho |

Q.3 What are corporate identity materials? Briefly describe the role of corporate photography
or video production.

PRU Y UgdH TRFI &1 § <t 82 HRU XE T & UTWh! T SR HHRIUT 351 YIHHehT TR Targ
AW |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: Corporate Communication & Public Relations (Special Paper-111) Productions
Paper Code: MSM-525-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

— [ Attempt all questions from the following both assignments. Each question carries equal
marks.

— [ Typed and Xerox Copies of Assignments will not be accepted in any case.

— [ All questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

~ ”Each page of the assignments must carry your Enrolment Number.

_ [ The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” [ The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT- |

Q.1 What are the essential elements of an effective press release?

T YHTA U Hag8 paTa e ded o1 § d &7

Q.2 Explain the importance of minutes and memos in business communication.
SIS TR § Ay 3R BH &1 71 H8d 82 THRU

Q.3 What are the key features of a professional letterhead design?

TP URIR ciexelo fHoTg &t e Havivdid] J1g ol g2

ASSIGNMENT- 11

Q.1 Describe the role of corporate stationery like visiting cards and envelopes.
HRY YT IR o HIHSHT BT R AABIG B! YA BT G0 B

Q.2 What is the purpose of a corporate brochure and how is it different from a pamphlet?

HRY YT IR BT I T3 3R Tg UUdle I Y AYT §?

Q.3 Write a short note on the use of signage and folders in corporate identity.

PHIRU YT U H ISl 3R B 2T HIuY T R THET Hewult Aq<sau|
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” " The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

” [ The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st May, 2026.

ASSIGNMENT- |

Q.1 Explain the role of laser technology and optical fiber in modern communication.

f3E TaR T ToR dh-idh 3R SfHPHT HISsR Bt YAHHI & THINRT|
Q.2 What are the effects of Greenhouse gases and Acid Rain on the environment?

RS NG 3R 3T THY HUATYERUT TR T YHIG TS d g7

Q.3 Describe the functions of any two international organizations such as the UN, WHO, or
UNESCO

gad TFR (UN), WHO TT UNESCO S Aadll § SRR O1F 6 'Hahral T qUurRE B |
ASSIGNMENT- II

Q.1 What is the importance of non-conventional sources of energy in today’s world?
3T HIHT H SRURATA ol F d WWW%’?

Q.2 Write a short note on the role of computers and the Internet in the development of
science and technology.

TagH 3R I W) GHasR § HUe 3R e B YIHST R JHeT Hewult A S|

Q-3 Discuss any two major national or international developments that occurred
during the semester.

YRR HER GHEA & WG XTBR 1T T SHeRRIBT T T30 R 2 e
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